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Technology In Retall

Retail sector slightly
lower users of internet

services than businesses
as a whole

Internet NZ / Google Study

Domestic online vs Domestic total (card transactions)
Monthly spending compared to same month in prior year

e Online spending at domestic retailers (excluding daily sales specialists)

Total sending at domestic retailers, using Electronic Cards*
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Increase in value since a year ago

0% « T T T T
Aug-10 Aug-11 Aug-12 Aug-13 Aug-14

Source: Online sales are from BNZ, Marketview. The Electronic Card data used is from Statistics
New Zealand (“SNZ"). It is for core retail excl hospitality, and does not include cash transactions.

Does It Matter?
* 81% of customers go online
before purchase

* Firms using internet are 7%
more productive than average

Online Sales Growth In NZ

* NZ online retail 10-20% annual growth
* Online growth included in total growth
« Domestic online growth flattening
» International growth outperforms
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Customer Journey

Awareness Consideration  Buy Fulfil
* People * People e Store e Store e Store
 ATL Media * Store * Deliver * Phone
e Store from store
4 N

Store centric
Local competition only

Mass market promotionally driven
. v
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Customer Centric

"There is only one boss. The Customer. And she can
fire everybody in the company from the chairman on

down, simply by spending her money somewhere
else”

Sam Walton
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Customer Journey - Today

_ oni ) - Search
: n 'f‘le Service Awareness - Online Stores
] Sm?ll Ve - Store - People - Email
ocla H el - Phone - ATL Media - Recommendations
- LiveChat - Store - Remarketing
- Store - Social Media
- Phone _ DRTV
- Digital Display
Fulfil .
e Customer I - Online
ore Consideration [Ty
- ?tihr\éer from - People - Ratings
- Store - Comparison Sites
- Social Media
- Deliver Home
- Pick Up in Store y N\
- Pick Up Other Location Buy + Online « Customer Centric
- Store - Store 2 " i
A °
- Deliver from Store - Phone j: DE%/ SEIE : Marketmg
. - * Competition
Mail Order + Pop Ups

 Digital Impacts All
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Core Technology

Digital Foundation = Webstore
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Technology Impacts

COUNTRY ROAD

Acquisition — “Know Me"

* Enables personalization

AL

Retention — "Engage Me”

 Across all channels
 Personal, Relevant
 Execution works
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Technology Impacts

Customer Value (in all channels)

81% of people go online before purchase

Digital interactions influence 36 cents of every dollar spent in a retail store

Consumers using a device during their journey convert 40% higher than
store only shoppers

In 2013 eStar clients grew average online revenue per customer by 10%

Technology enables Shop Anytime "Online sales exceed
that of the largest store”

Personalisation, Recommendation,
. BRISCOES VAN
Loyalty increases spend HOMEWARE |

Rod Duke, Briscoe Group MD
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Technology Impacts

EZ|BUH £ CLICK & COLLECT ¢ EZIRETURNS (T) OVERNIGHT MY EZIBUY HELP

collectin store within 30 days* dispatch*
Bag: $26.00 @
click here for five chat 1 iefs
My Details Sign Out Phone 0508 500 500 =4

Expansion & Diversification My Shopping :

. Ki Christmas Shop Home & Gift Daily Deal Cleara

Next Teal Bunny Frill Hem Tunic (3mths-
6yrs)

Size: 6-9 mths

Colour: Teal

d Quantity 1 $26.00

Home » Kidswear » Younger Girls

3

e

Next Teal Bunny Fi °

1item(s) in My Shopping Bag
oyrs)
Shopping Bag Subtotal $26.00

Style Number: 125606
PROCEED TO CHECKOUT

EdtBag  PrniBag  SaveBag  EmaiBag |\

« All stores are big stores
* Expanded ranges
* Expanded markets

Teal v

Shopping Next at EziBuy:

.

Next orders will be dispatched from the UK. with delivery in 7-10 days.

If you have also ordered other EziBuy labels, these will arrive separately via local standard
delivery (5 working days).

.

Next items will show as a separate transaction from EziBuy Intemational Ltd on your bank or
credit card statement

.

You only pay one $7.50 delivery charge per order. For orders including Next, the delivery
B. ll charge will be split between EziBuy and EziBuy International on your statement.
N\ — QL = ~ The EziBuy 30 day meney back guarantee and retums policy remains exactly the same for

all Next orders.

SHOP | SALE = TEAM WEAR | DESIGN YOUR OWN | BLK NEWS

PRO TEAMS P %
»

RUGBY UNION - E . .

STADE TOULOUSAIN - 3 { S = I I ( EX t

THE SHARKS -

QUEENSLAND REDS ~ { |

WESTERN FORCE A |

MELBOURNE REBELS

CONNACHT RUGEY

CANTERBURY RUGBY
UNION

OSPREYS RUGBY UNION
SAMOA RUGBY
TASMAN MAKOS

WELLINGTON LIONS CONACHT

Pt RuGeY

WoRLD xv

Rucey LeacuE _
59 NG HUNTERS S

GOLD COAST TITANS

MELBOURNE STORM LA S i |

NEW ZEALAND KIWIS P
mazna
AUSTRALIAN FOOTBALL
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Technology Impacts

Understand customers

84% of online spending is on

- Data for personalisation weekdays vs 69% of in-store
* Individual customers
* Customer groups

Tailor Promotions

94% of companies agree that
personalisation “is critical to
current and future success”

Improve execution

* Online execution
« Customer journey
« In-store execution BUT 70% of brands are still

not personalizing emails sent
to subscribers
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Omni Channel

"... Everyone talks about it, nobody really knows how
to do it, everyone thinks everyone else is doing it, so

everyone claims they're doing it

Dan Ariely
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Omni Channel means Customer Centric

/Technok)gy enables: \ "Our biggest opportunity,
supporting customers to shop
e Know Me EveryWhere anywhere at any time”
* Order Anywhere, Anyway BRISCOES o

« Buy Anywhere, Anyway

\- Fulfil Anywhere, Anyway / “they can buy what they want,
where they want, when they
want”

: : "Never lose a sale!
Omnichannel Progression
Begins with Webstore foundation COUNTRY ROAD
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... or not?
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